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Personnel Conference 


The Annual Personnel Conference of the Associa- 
tion will be held at the Hotel Niagara, Niagara Falls, 
New York, on February 2 and 3, 1931, and will be 
devoted to the subject, “What’s Ahead in Per- 
sonnel Administration in the Light of Ten Years’ 
Experience?” 
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Monday morning, February 2, will be devoted to 
a number of plant visits in Niagara Falls, the names 
of these companies to be announced later. There 
will also be opportunity to see the Falls in winter 
garb. 


The afternoon session, Monday, February 2, will 
be devoted to two papers, namely: 


Management 


Proposals and Theories on Stabilizing the 
Wage Earner’s Income, by Orpway TeEap, 
Editor of Business Books, Harper & Brothers. 
What Has Happened to Personnel Practice in 
1930? By E. S. Cownrick. 


The dinner meeting on Monday, February 2, will 
be devoted to a number of informal conferences, ar- 
ranged partly for subject groups and partly for self- 
organized industrial groups, such as the chemical in- 
dustry, the rubber industry, the oil industry, etc. 
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Tuesday morning, February 3, will be devoted en- 
tirely to Methods of Minimizing the Effect of 
Business Depression on the Working Forces. A 
paper will be presented on the subject and, in addi- 
tion, the morning session will be probably in the 
nature of a round table on this important topic. 

The afternoon of the 3rd will be devoted to five 
round tables as follows: 

1. Employee Training and Education: Super- 
visory Training, Apprentice Training, Fore- 
man Training, Training on the Job—Edu- 
cation, etc. C. S. Coter, Manager, Educational 
Department, Westinghouse Electric & Manu- 
facturing Company, presiding. 

. Thrift, Savings, Pensions, Group Insurance, 
Benefits, Loans and Stock Subscriptions. W 
H. Winans, Industrial Relations Department, 
Union Carbide Company, presiding. 

. Hours, Vacations, the Working Week. J. 
W. Dietz, Superintendent of Industrial Rela- 
tions, Western Electric Company, Inc., pre- 
siding. 

. Individual Differences and Adjustments: 
Selection, Performance Tests, Interviewing, 
Recruiting, Mental Hygiene. H. B. Bercen, 
Director of Industrial Relations, The Procter 
& Gamble Company, presiding. 

. Group Relationships: Employee Represen- 
tation, Union-Management Cooperation. W. 
A. GrirFin, Assistant Vice President, Ameri- 
can Telephone and Telegraph Company, pre- 
siding. 

At a dinner meeting on Tuesday evening, Febru- 
ary 3, Dr. Joseph H. Willits, Industrial Research 
Department, Wharton School of Finance and Com- 
merce, University of Pennsylvania, will discuss, 
“What’s Ahead in Personnel Administration in 
the Light of Ten Years’ Progress?” 

It is hoped that the Chairman of The President’s 
Emergency Committee for Employment will also be 
a speaker. 


Public Relations Conference 


The first meeting of the Public Relations Division 
will be held at Niagara Falls, Hotel Niagara, Febru- 
ary 4, 1931, immediately following the Personnel 
Division Conference and will be devoted largely to 
the Public Relations Aspect of Industrial and Per- 
sonnel Relations. 

At the morning session there will be two papers, 
as follows: 

Management’s Responsibilities—The Changing 

Attitudes of the Public, the Consumer, Em- 
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ployees, Management Itself, by W. J. GRAHAM, 

Vice President, Equitable Life Assurance Society 

of the United States and President, the American 

Management Association. 

The Public Relations Aspect of Employee Re- 

lations, by C. S. Cuno, Director of Industrial 

and Public Relations, United States Rubber Com- 
pany. 

The afternoon session will be devoted entirely to 
Public Contact Training with a paper by Byron F. 
FIEeLp, Superintendent, Training Division, Common- 
wealth Edison Company, followed by papers descrip- 
tive of public contact training work of a hotel com- 
pany, a department store and a chain store organi- 
zation. 


Marketing Meetings 


The opinion has been expressed that meetings of 
the Industrial Marketing Division should always be 
held in the autumn and tentatively it has been 
planned to hold the next meeting of the Industrial 
Marketing Division in the autumn of 1931 rather 
than in the spring of 1931. 

It is also the opinion that Consumer Marketing 
Division meetings should be held in the spring rather 
than in the autumn. 

The Board of Directors of the Association would 
welcome comment from members on these tentative 
opinions. 


Proceedings 


The proceedings of the recent Consumer Market- 
ing Conference have been mailed to: official company 
representatives and alternates, representatives of 
company members in the Consumer Marketing Di- 
vision, individual members in the Consumer Market- 
ing Division, trade association executives, libraries, 
standard professorial, standard individual and stand- 
ard student members, the Board of Directors and to 
the company exchange list. 

The proceedings of the Office Management Con- 
ference have been mailed to: official company repre- 
sentatives and alternates, representatives of company 
members in the Office Management Division, indi- 
vidual members in the Office Management Division, 
trade association executives, libraries, standard pro- 
fessorial, standard individual and standard student 
members, the Board of Directors and to the com- 
pany exchange list. 

The proceedings of the Shop Methods Conference 
will be mailed to: official company representatives 
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and alternates, representatives of 
in the Shop Methods Division, i 
in the Shop Methods Division, 
executives, libraries, standard prc 
individual and standard student n 
of Directors and to the company 


New Membe: 


The following have joined or e 
berships in the Association since } 


Company 
Class C 
Jones & Laughlin Steel Corporati 
National Broadcasting Co., Inc. 


Class D 
Fidelity and Deposit Company of | 
Homestead Valve Manufacturing 
Hood Rubber Company, Inc. 
New York Shipbuilding Company 
Radio Keith Orpheum Corporatior 
Wadhams Oil Company 

Limited 
Burdett College 
The Forbes Lithograph Company 
W. H. Leffingwell, Inc. 
The National Lock Washer Comp 
A. J. Nystrom & Co. 
The Savogran Company 
Edward A. Woods Company 


From Other Countries 
Schofield’s, Ltd.—England 
Wolsey, Ltd.—England 


Individual 
Fifty individual members have 
ciation since November 15, 1930. 


Association Pro; 


It will be interesting to membe 
no time during the current busi 
the Association gone backward i 
bership and that each month has sl 
in both income and membership. 

The Officers of the Association 
as an indication of the concrete s« 
Association’s publications, meeting 
research services to its members a 
business public. 

At the present time the Assoc’ 
mately 170 more company memt 
time a year ago. 
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Extra Copies of 
Publications Available 
to Members Only 


on 


Office Management 


Office Employment Tests—O. M. 46............. 
By ‘ J. O’Rourxe, Director of Personnel Research, 
. S. Civil Service Commission. 
isin Records and Reports—Their Purposes 
and Uses—O. M. 47 
By Atten Everett, Manager, Planning Department, 
Henry L. Doherty & Company. 


The Health of Office beng gy “4 ee 


ee ee ee 


By Leverett D. BrisTot, Dr. H., Health 
"seaaiee, American bias La Telegraph 
Company. 


General Management 


The Renaissance of Art in American Business— 
eG i oo och ce cna oo eeinbce adacicunanuast 


By Ratpo ABERCROMBIE, Manager, Dress Goods Re- 
tailers Department, Cheney Brothers. 
Additional Compensation Based Upon_Perform- 
ance in the White Sewing Machine Company— 
a eink A capa re soitensbesescsseses cue 
By A. S. Ropcers, President. 


Executive Bonuses in the American Rolling Mill 
ee SS Se a eer eee 
By S. R. Rectanvs. 


Employee Training in the Northern Indiana 
Public Service Company—G. M 2 
By Morses De.itPuain, Vice-President. 


Some of the Conditions Which Are Bringing Forth 
RECS Us BO i winlinc4ohico 00sine sn caacesaee 


By O. W. Visscner, Editor, La Salle Business Bul- 
letin, La Salle Extension University 


Personnel 


The Pros and Cons of Hiring Age Limits—Pers. 5. 
By E. Grosvenor Ptowman, Industrial Relations Ad- 
viser, Associated Industries of Massachusetts. 
The United States Rubber Company’s Use of a 
Dyimenieeed WARO—ers. Goons ccc ccc cccccesees 
By E. H. Litttez, Assistant Supervisor of Industrial 
Relations. 
The Man Over Forty—The Relation of Health to 
Bias PES, Fo ooo on cc cccicssssecsens 
By Evcene Lyman_Fisx, M.D., Medical Director, 
Life Extension Institute, Inc. 
The Relationship Between a Personnel Program 
and Pension Costs—Pers. 8.........cccccccccees 


By J. C. Crarx, Resident Supervisor, Group ing 
ance Department, Pensions and Annuities 
Equitable Life Assurance Society of the Gniten 
States. 
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Production 


Burden Trends in Modern Management—Pro. 85.. $1.00 
By N. M. Perris, Member of the Firm, Stevenson, 
Harrison & Jordan. 

Controlling the Cost of Research, Design and De- 
velopment—Pro. 8&6 FE i 
By Roscoe Seysotp, Assistant to the President, West- 
inghouse Electric & Manufacturing Company. 

Controlling Costs Incident to Maintaining Quality 
of Product—Pro. 87 Pe 
By Witt H. Bray, Superintendent, Methods and 
Betterments, Automatic Electric, Inc. 
The Control of Indirect Costs—Pro. 88 75 


By WENDELL E. Wuipp, President, The Monarch 
Machine Tool Company. 


Industrial Marketing 


Forecasting Industrial Sales—I. M. 5 
By Joun G. Tuompson, Assistant to the President, 
Simonds Saw and Steel Company. 
Trends in Industrial Sales Promotion and Adver- 
tising—I. M. 6 
By Forrest U. Wesster, Advertising Manager, 
Cutler-Hammer, Inc. 
Conmpensetion of Industrial Salesmen—I. M. 7.. 
y C. R. Cary, Vice-President in Charge of Sales, 
Leeds & Northrup Company. 
What’s Around the Corner in Industrial Market- 
I a on oe nas wie lacana oeuhsd aa an opal 


By Epwarp J. Menren, Vice-President, McGraw-Hill 
Publishing Company, Inc. 


The Association prints a small supply of extra 


copies of publications in order to meet the needs of 
members who wish extra copies for distribution 
within the company. 


From the list prices 
Individual members may deduct 20% 
Company members may deduct 50% 
and there are additional discounts 
for quantities 26-100, 101-250, etc. 
Orders for less than $1.00 net must be accom- 
panied by cash. 
AMERICAN MANAGEMENT ASSOCIATION 


20 Vesey Street New York, N. Y. 
Please send me your literature as checked above. 


Company .... 


Address .... 
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